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Article
Introduction
	This article “ A global leader's guide to managing business conduct” presents different guidelines which can be used by leaders of global businesses to manage the conduct of their businesses as well as ensure that the business operations are conducted in an ethical manner. Through this article, the differentiation between the compliance programs and the business ethic responsibilities is presented. Companies need to use ethics and compliance programs to make sure that they meet the needs of the global business responsibilities. However, there are gaps which make it difficult for the compliance and business ethics to meet the standards that have been set (Paine et al., 2011). The authors of the article present data as one of the most important assets which can be used in addressing the gaps which exist. Through this article, a discussion on the shortfalls of ethics and compliance on addressing the global business ethic responsibility is presented as well as the way that data tools and data driven techniques can be used to promote the growth of the company’s brand and address other issues that might affect the business. 
Conclusion
	Through this article, we are able to see the different ways that business leaders of various global businesses can work towards the management of the business conduct. Through surveys conducted on employees of multinational organizations in this article, the various core standards which need to be achieved by the companies have been set out. The authors also present the different ways that the multinational companies need to work towards improving their corporate culture or behavior and also the social responsibility (Paine et al., 2011). Through the use of different data driven techniques and also data tools, the company leaders are able to find different evidence based strategies which will help them grow the brands of their companies throughout the globe, create a good corporate culture in the company and also ensure that the social responsibility is achieved. Leaders also need to use data so that they can be able to understand the needs of their employees and meet them, this way they can improve the efficiency of their companies. 
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